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Lampiran 3 

 

Hasil Data Tabulasi 30 Responden Variabel Price Discount (X1) 

Price Discount 

X1.1 X1.2 X1.3 X1.4 total 

4 4 3 3 14 

3 4 3 3 13 

3 4 3 3 13 

3 4 3 3 13 

3 4 2 3 12 

3 4 3 3 13 

3 3 3 3 12 

4 4 4 4 16 

3 4 3 3 13 

4 4 4 4 16 

4 3 4 4 15 

3 3 3 3 12 

4 2 4 4 14 

3 3 3 3 12 

4 4 4 4 16 

2 4 2 3 11 

3 4 3 3 13 

3 3 4 4 14 

3 3 3 3 12 

3 3 3 3 12 

3 4 3 3 13 

3 3 3 3 12 

3 3 3 3 12 

3 3 3 3 12 

4 3 3 3 13 

4 3 3 4 14 

3 4 3 4 14 

4 4 4 3 15 

4 4 4 3 15 

2 2 3 2 9 
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Hasil Data  Lanjutan Tabulasi 30 Responden Variabel Bonus Pack (X2) 

Bonus Pack 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 total 

3 4 3 3 3 4 4 24 

3 2 3 3 3 3 3 20 

3 3 4 3 3 4 3 23 

3 4 3 3 3 3 4 23 

3 2 3 3 2 4 4 21 

3 3 4 3 3 4 4 24 

4 4 3 3 2 3 4 23 

4 4 4 3 4 4 4 27 

3 3 3 3 2 3 3 20 

4 4 4 4 4 4 4 28 

3 3 3 3 3 4 4 23 

3 3 3 3 3 3 4 22 

3 4 3 3 3 4 3 23 

3 4 3 3 3 4 3 23 

4 4 4 4 4 4 4 28 

3 3 4 3 3 3 2 21 

3 3 4 3 3 4 4 24 

4 3 3 3 3 4 4 24 

3 3 4 3 3 4 3 23 

3 3 3 4 3 4 4 24 

3 3 3 3 3 4 4 23 

3 2 3 3 2 3 4 20 

3 3 2 2 3 4 3 20 

4 3 3 4 3 4 4 25 

3 3 4 3 3 4 4 24 

3 4 3 3 3 4 4 24 

3 4 3 3 3 4 3 23 

3 3 3 4 3 4 4 24 

3 3 4 3 4 4 4 25 

3 4 3 3 3 4 4 24 
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Hasil Data Lanjutan Tabulasi 30 Responden Variabel In-Store Display (X3) 

In-Store Display 

X3.1 X3.2 X3.3 X3.4 X3.5 Total 

3 3 2 3 3 14 

3 4 3 4 3 17 

4 4 3 4 3 18 

3 3 3 4 4 17 

3 4 3 3 3 16 

3 4 4 2 4 17 

4 3 3 3 3 16 

3 4 4 4 3 18 

3 1 1 3 3 11 

4 4 4 3 4 19 

4 3 4 3 3 17 

3 2 2 3 3 13 

3 3 3 4 4 17 

3 2 3 3 3 14 

4 4 3 4 4 19 

2 1 3 2 3 11 

3 3 3 3 3 15 

3 3 3 4 3 16 

3 3 3 3 3 15 

3 4 3 3 3 16 

3 3 3 3 3 15 

3 3 3 4 3 16 

4 3 3 3 3 16 

3 3 2 2 3 13 

3 2 3 3 3 14 

3 3 3 3 4 16 

3 3 3 3 3 15 

3 3 3 3 2 14 

3 4 4 3 3 17 

3 4 3 3 2 15 
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Hasil Data Lanjutan Tabulasi 30 Responden Variabel Impulse Buying (Y) 

Impulse Buying 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Total 

3 4 3 3 3 4 4 24 

4 3 4 3 3 3 3 23 

3 4 4 3 3 4 4 25 

3 3 3 4 3 4 4 24 

4 3 3 3 3 4 4 24 

3 3 3 3 3 3 3 21 

4 3 4 3 3 3 4 24 

4 4 4 4 4 4 4 28 

3 3 2 3 3 3 3 20 

4 4 4 4 4 4 3 27 

3 3 3 3 3 4 3 22 

3 4 3 3 3 3 4 23 

4 3 3 4 3 4 3 24 

4 3 3 4 3 3 3 23 

4 4 4 4 4 4 4 28 

3 3 3 3 3 3 3 21 

3 3 3 3 3 4 3 22 

3 3 4 3 3 4 4 24 

3 4 3 4 3 4 4 25 

3 4 3 3 3 4 4 24 

3 3 3 4 3 4 3 23 

4 3 2 4 3 3 4 23 

4 3 3 3 3 4 4 24 

3 3 2 3 2 3 3 19 

4 3 2 3 3 4 4 23 

4 3 3 4 3 4 4 25 

3 4 3 2 3 4 4 23 

3 4 4 3 3 4 3 24 

3 3 3 4 2 4 3 22 

4 3 4 3 3 4 4 25 

 

 


